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Sponsorship opportunities



When: 
25-26th April 2009

Where: 
Wallacespace St-Pancras, London

Who: 

120 London-based entrepreneurs, developers & marketers



What is SocialMediaCamp London?

SocialMediaCamp London is a BarCamp-style gathering for anyone working with or wishing to work with social media; designers, developers, entrepreneurs, marketers, artists, etc. 

SocialMediaCamp allows us to look at the overall trends and ideologies, as well as the practical everyday challenges in using new technology to build communities and maintain relationships with users.

In October 2008, we held a one-day event at Wallacespace St-Pancras as the first SMCLondon event, which was a resounding success. Attendees, presenters and sponsors all benefited greatly from the event. 

Some of the media from the event can be found here:

· Flick photos tagged “SMCLondon08”: http://www.flickr.com/photos/tags/smclondon08/
· Slideshare presentations: http://www.slideshare.net/tag/smclondon08
· Google Blogsearch results: http://blogsearch.google.com/blogsearch?q=smclondon08
There was such a buzz around the event, #smclondon08 quickly became the top trending tag on Twitter Search for the weekend and was talked about positively for weeks afterwards.

But what is a BarCamp?

BarCamps (www.barcamp.org) are events for the community and run by the community. Attendance to BarCamps is free and everyone is encouraged to give a presentation or lead a discussion session. 

Due to the nature of the event there are a number of costs incurred which make great sponsorship opportunities for local businesses, regional tech/industry companies and international companies looking to increase their exposure amongst the active London social media community.  

Sponsorship opportunities

SocialMediaCamp London is organised by Vero Pepperrell - a social media consultant - and a small team of volunteers. As this is a not-for-profit venture, sponsors enable us to hold the event without needing to charge attendees, giving freelancers, startups as well as employees within larger organisations to attend freely.

The sponsors for SMCLondon 08 included Times Online, The Sun, Sky Broadcasting, Campaign Monitor and Moo Printing.

In return for their support of SocialMediaCamp London, sponsors will receive:

· A thank you message, and linked logo on the SocialMediaCamp blog & newsletters

· A mention of the company throughout the day at the event

· The opportunity to say a few words to the attendees during one of the breaks

· Two SocialMediaCamp tickets per sponsor

Sponsors can also:

· Provide signage for display during the event (eg. Indicating you sponsored the food during lunch)

· Offer literature, t-shirts, stickers, etc at the event 

· Participate in the event; we strongly encourage sponsors to attend and speak, taking the time to talk to other attendees face-to-face to get the most out of the event.

We will distribute goodie bags containing a SMCLondon tshirt, some stickers and tips to make the most of the weekend to the attendees, so sponsors are invited to add their literature and goodies to it.

Weekend schedule

The event can develop one of two ways, depending on the sponsorship we are able to secure. 
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Saturday

Repeating the schedule from SMCLondon 08, we will have roughly 45 half-hour presentation slots in up to 7 separate rooms throughout the day. 

Attendees present on a topic of their choice and format can vary from presentation, group discussion or brainstorm session.

Sunday

Our objective is to first cover the costs for Saturday’s sessions. Should we be able to cover costs for both days, the second day will be structured as hands-on workshops.

Attendees will build teams with a range of skills (eg. A developer, a designer, a creative, a marketer and a blogger) and each team will choose one of the participating charities or small businesses. They will be put to the challenge of creating a promotion campaign, using their knowledge of the web, social media and community activities. The organisation is then able to use what they have learned to implement with or without the help of the team members.

This will add a new twist to the usual event, enabling participants to put into action what they’ve learned on the first day. We anticipate attendance may be slightly lower than on day 1, as not all participants feel up to the task or may have family commitments making it difficult for them to attend both days, but may open the tickets to people on the waiting list who may not have attended day 1.

Tickets distribution

Anyone interested in attending is invited to subscribe to the SMCLondon newsletter (on the blog: www.socialmediacamp.co.uk) and will be informed ahead of time of the date and time at which tickets will become available.

We use EventBrite’s free ticketing system for distribution. During the first SMCLondon, tickets “sold out” within 3 hours with a significant waiting list. 

Ticketing for a free event is always tricky, as it’s easy for someone to sign up and decide not to attend at the last minute. For this reason, the list of attendees is closely managed in the run-up to the event. Anyone letting us know they can’t attend will see their ticket redistributed to someone on the waiting list. This management allowed us to effectively fill every spot during the last event, giving the maximum number of attendees the opportunity to take part.

Event Costs

As Wallacespace St-Pancras provides us with a discounted “all inclusive” package covering the location, wifi, food and drinks (breakfast, morning break, lunch, afternoon break and snacks/water near the session rooms), we ask sponsors to cover what they can (eg. Venue costs may be split between a few  sponsors if required)

· Venue & food costs for Saturday: £7300 + VAT

· Venue & food costs for Sunday: £5000 + VAT (Dependent on number of attendees on day 2, this figure may vary)

· Evening drinks & nibbles: £800 + VAT

· Stickers (500 SMC stickers): £120

· T-Shirts: Costs TBC

· Cupcakes for afternoon snack £232

About the organiser

Vero Pepperrell is a social media & online marketing consultant, blogger since 2000 and all ‘round geek gal. Having previously gained experience working with a number of online companies as marketing & community manager, she now helps businesses of all sizes launch & grow blogs and build relationships with their users.

SMCLondon events are a work of passion and while they’ve been known to keep her awake at night, she continues organising them for some reason!

More about Vero on her blog: http://www.thatcanadiangirl.co.uk 

Contacting us

If you are interested in sponsoring the event or providing support, please contact Vero Pepperrell at vero@thatcanadiangirl.co.uk or + 44 7875 540 945 and let us know what aspect of the weekend you would like to sponsor.

